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In fields with a Yes/No option, please delete the inappropriate response.
	Name of Department/Agency:
	

	
	

	Person seeking this approval: 
	Name:





Title:

Phone:





Fax:





Email:

	
	

	Name of Campaign:
	

	
	

	What is the purpose of the advertising or communications activity?
	Reason for Campaign:

	
	

	What outcomes are you aiming to achieve?
	Qualitative:

Quantitative:

	
	

	How will they be measured?



External Research
	Yes/No



If yes, please specify



	Departmental (in-house) assessment
	Yes/No

	
	

	What is the target audience? 

Who do you want to talk to?
	Primary: 

Secondary:

	
	

	What is the estimated total budget breakdown for this activity?   

(For campaigns over $150,000 an

 amount equivalent to at least 5% of 

the total campaign budget must be  allocated for campaign pre AND

post-analysis)
	Over $40,000                             Yes/No

Over $150,000                           Yes/No

Estimated Media placement expenditure        $

Estimated Creative/production costs               $

All Other marketing/promotional costs*         $

(*please itemise and attach if req’d)

Estimated External research/evaluation
        $

Total Campaign Budget
                     $


	
	


	Are quotes or tenders required to appoint a creative agency?



	Yes/No

(RFQs & RFTs should not be undertaken prior to receiving your approval advice)

	
	

	Possible media usage:
	TV

Yes/No



Metro

Yes/No



Regional  
Yes/No



	
	

	Possible media usage:
	Radio

Yes/No



Metro

Yes/No



Regional  
Yes/No



	
	

	Possible media usage:
	Press

Yes/No



The West
Yes/No



S/Times
Yes/No



Community
Yes/No



Regional
Yes/No



Other 

Yes/No



	
	

	Possible media usage:
	Outdoor
Yes/No


If yes, please specify

	
	

	Possible media usage:
	Brochures


Please specify size, quantity, 4-colour/spot colour/mono, method of distribution and total cost.(attach draft/concept with application if available)

	
	

	Possible media usage:
	Other Print
Yes/No



If yes, please specify:

	
	

	Possible media usage:
	Direct Mail
Yes/No


If yes, please specify:

	
	

	Possible media usage:
	Internet
Yes/No



Existing w/site
Yes/No


	
	

	Possible media usage:

(eg. public relations, promotion, event, display, giveaways, sponsorship)
	Other 
            




Please specify:

	
	

	Nominated CUA Contractor Booking Media:
	 Mitchell Communications or Media Decisions 

(To nominate and advise GMO before booking campaigns if unknown

 at this stage)

	
	

	Campaign Creative Agency:
	Name:

Contracted Until:

	
	

	Media/Channel Planning Undertaken by:
	In-house/Creative Agency or Nominated CUA Contractor 

as above (Delete the inappropriate response)

	
	

	Proposed Commencement Date:
	

	Proposed Completion Date:
	

	
	(Confirmation required with GMO if dates are altered).


Continued Overleaf………

DECLARATION:
In signing this application I acknowledge that I have read and understood the ‘Guidelines for Government of Western Australia Advertising & Communications’ and that the proposed activity complies with all of these guidelines. The above Request for Campaign Advertising Approval is fully supported by the Minister’s office.

Departmental Officer:

Signed:

Dated:

Departmental CEO/DG:
Signed:

Dated: 

*Chief of Staff:

Signed:





Dated:

*  It is a mandatory requirement that this application bears the signature of the Minister’s Chief of Staff.
DEFINITION – CAMPAIGN ADVERTISING:

· Campaign advertising is used to inform, educate and motivate the public; 

· It requires significant creative input and planning;

· Is usually used over a period of time and is a multi-media presentation

· Advanced planning is often needed meaning a significant lead-in time is required before publication;

· Market research is often needed to formulate the creative content and produce the advertising material; and 

· Campaign advertising can be done in-house but it usually involves engaging a creative advertising agency. 
DEFINITION – NON-CAMPAIGN ADVERTISING:

· Non-campaign advertising is typically tenders, public notice and/or recruitment advertising;

· They are usually one-off or short-term advertisements and not part of an ongoing promotional campaign; and
· They are mostly newspaper and internet advertisements.

______________________________________________________________

Departmental contact for receipt of invoicing is:
Name:



Position:


Telephone:


Fax:



Email:



______________________________________________________________

FAX YOUR COMPLETED REQUEST FORM TO THE GMO ON  9322 6639 or scan and email your signed copy to: adapproval@dpc.wa.gov.au












Date Rec’d:  


Approval No:


Signature:





APPLICATION FOR APPROVAL OF 


CAMPAIGN ADVERTISING AND OTHER


PAID COMMUNICATIONS OVER $40,000








Submit to your Minister’s Chief of Staff for their endorsement (signatures required) then forward to the Government Media Office by fax (9322 6639) or email to: � HYPERLINK "mailto:adapproval@dpc.wa.gov.au" ��adapproval@dpc.wa.gov.au� and await receipt of your approval advice prior to the development of any advertising material. This form is available online as a MS Word template document on the CUA contractor websites at: � HYPERLINK "http://www.mediadecisions.com.au" ��www.mediadecisions.com.au� or � HYPERLINK "http://mhq.mitchells.com.au/wa" �http://mhq.mitchells.com.au/wa� .  Completed applications must be submitted to the Advertising Unit at the GMO at least five working days prior to the fortnightly Communications Review Team meeting for inclusion in the agenda.















